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Lobbying vs. advocacy vs. campaigning? 

Lobbying is a specifically focused form of advocacy, with
the purpose to influence legislation. 

Advocacy is an umbrella term, and involves identifying, 
embracing and promoting a cause. 

The aim is the same, the process is different. 

While all lobbying is advocacy, not all advocacy is 
lobbying.



1. Lobbying: Overview

Lobbying vs. advocacy vs. campaigning? 

Source: https://eurohealthnet.eu/sites/eurohealthnet.eu/files/health-gradient/Advocacy-vs.-lobbying-and-campaigning.pdf



Panorama of lobbying in the EU 

• USA: estimated 40,000 lobbyists officially declared in 
Washington 

• EU: Estimated 25,000 lobbyists working in Brussels

• Regulating lobbying is a rather recent concept in the 
majority of Member States.

• According to the EP Research Service report of December 
2016 seven Member States (France, Ireland, Lithuania, 
Austria, Poland, Slovenia and the United Kingdom) have 
legislation on lobbying activities, as well as a mandatory 
register of lobbyists. 



Panorama of lobbying in the EU 



Transparency register

• On 23/11/2020, there are 12073 

registrants in the register.

• The transparency register is a database 

that lists organisations that try to 

influence the law-making and policy 

implementation process of the EU 

institutions. The register makes  visible 

what interests are being pursued, by 

whom and with what budgets. In this way, 

the register allows for public scrutiny, 

giving citizens and other interest groups 

the possibility to track the activities of 

lobbyists.

 Registrants are bound by a common Code 

of conduct. 

https://ec.europa.eu/transparencyregister/public/homePage.do?redir=false&locale=en




Methodology for lobbying

1. Monitoring of EU/ national/ local legislative developments 

2. Analyse potential impacts 

3. Mapping of the relevant stakeholders

4. Elaborate key messages

5. Build alliances/ partnerships

6. Lobbying actions 



Strategy



6 principles of ethical influence - Cialdini 



Finding the right balance between inside
and outside lobbying 

- Best strategy= mixing 2 different ways to 
influence EU policymaking

1. Inside lobbying encompasses EC advisory 
bodies, committees, EC agencies, 
parliamentary committees…

2. Outside lobbying: communication,  media, PR, 
mass media…



Direct or indirect lobbying? Which tools? 
• Indirect lobbying (Grassroots) is lobbying with the intention of 

reaching the policy-makers and making a difference in 
the decision-making process by asking the general public to 
contact legislators and government officials 
➢Establishing partnership and alliances with national association, 

government, local  authorities, sectoral association, NGOS, scientific 
experts…. (see. Transparency register)…

• Direct lobbying: conveying the message to the legislators directly
➢ Meetings, calls, invitation to events, position statement, press 

conference, PR in media, attending public hearing…



Lobbying tips

• Clearly identify your objectives and right subject

• Identify the right moment to intervene = the right moment for your
interlocutor

• Identify the right interlocutor and know his/her political thinking

• Establish clear, concise messages (in different languages) with solid
arguments (science-based) 

• Be transparent in your communication 

• Respect the consultation process

• Be present and active throughout the whole legislative process

• Be identified as an expert in your field



Build alliances with like-minded partners

➢ National Permanent Representations to the EU 

➢ Regional offices to the EU 

➢ Sectoral associations/ organisations

➢ Look at the Transparency Register



Thank you very much for your attention! 


